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EXECUTIVE SUMMARY AND KEY FINDINGS 

INTRODUCTION AND METHODOLOGY 

This report presents the findings of a survey administered to students enrolled in high 
schools in California’s Imperial Valley region. The survey was administered online to high 
school students after they completed the ACCUPLACER placement test. In total 1,277 
students completed the survey and are included in the analysis.  
 
The survey gathers information about prospective students’ perceptions and expectations 
of Imperial Valley College (IVC). Results from the survey will help IVC’s leaders to better 
understand prospective high school students’ perceptions of the College and likelihood of 
enrolling in courses at IVC. Results will also help IVC to identify factors that may inhibit 
prospective students from attending IVC so the College can address these obstacles and any 
apparent misconceptions about IVC. 
 
The Key Findings section in this report highlights insights from an analysis of the survey 
results. The Figures and Tables section presents charts of aggregate results for each 
question, as well as a selection of open-ended responses about why respondents are likely 
or unlikely to recommend IVC. An accompany data supplement includes full aggregated 
responses and segmented results by respondents’ high school (shown in Figure I)1 and by 
intention to attend college immediately after high school.2  
 

Figure I: Distribution of Respondents by High School 
HIGH SCHOOL NUMBER OF RESPONDENTS 

Calexico High School 342 

Southwest High School 262 

Central Union High 
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PERCEPTIONS OF IVC 

 Overall, Imperial Valley College is well-known in the area, and respondents 

generally have favorable impressions of the College. More than 90 percent of 
respondents agree or strongly agree that IVC is well-known among Imperial County 
residents and that an education at IVC is a good value for the cost. 

 
Figure IV: Perceptions of IVC 

 
 

 Students plan to enroll at IVC to continue their education affordably or use it as a 

stepping stone before transferring to a four-year university. A majority of 
respondents who plan to enroll at IVC after high school indicate that their main 
expectation for an education at IVC is to continue their education affordably (59%) 
or to gain some college credits before transferring to a four-year university (51%). 
Therefore, highlighting IVC’s affordability and effectively communicating transfer 
rates or articulation agreements with four-year universities may be important topics 
to emphasize for sustaining and/or increasing enrollment at IVC. 

 Despite high rates of favorable impressions of IVC, the likelihood of 

recommending IVC to prospective students is lukewarm. On a scale from 0 to 10, 
the mean likelihood of recommending IVC is 6.74. Respondents who are likely to 
recommend IVC (six or higher) tend to cite its affordability, close proximity to home, 
and the strength of its nursing program. For example, one respondent writes, 
“Imperial Valley College is affordable and close to home. It’s a great place to start 
after high school. It’s easier to pay for community college for general education than 
go to a university.” 
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FIGURES AND TABLES 

COLLEGE PLANS 

Figure 1: Do You Plan on Attending College Right After Completing High School? 

 
N=1,277 

 
Figure 2: What Type of Postsecondary Institution Do You Plan to Attend Right After 
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Figure 3: Why Do You Plan on Not Attending/Are You Not Sure About College Right After 
Completing High School? 

 
N=119; Question answered if respondent does not plan on, or is not sure about, attending college right after high 
school; Percentages do not sum to 100 because respondents selected all that applied. 

 

  

2% 

19% 

19%







Hanover Research | April 2015 

 
© 2015 Hanover Research   11 

Figure 6: On a Scale from 0 to 10, How Likely Are You to Recommend Imperial Valley 
College to Someone Considering College? 

 
N=1,277; Note: Detractors = 0-6, Passives = 7 and 8, and Promoters = 9 and 10; Net Promoter Score (NPS) is a metric 
of customer satisfaction/loyalty; it is calculated by subtracting the percentage of “detractors” from the percentage of 
“promoters.” 
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LIKELIHOOD TO 

RECOMMEND 
REASON FOR BEING LIKELY TO RECOMMEND IVC 

8 
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Figure 8: Please Explain Why You Are Unlikely to Recommend Imperial Valley College. 

Example Responses from Respondents who Rate Their Likelihood a Four or Lower 

LIKELIHOOD TO 

RECOMMEND 
REASONS FOR BEING UNLIKELY TO RECOMMEND IVC 

4 
Assuming that the person has grown up in town, I would say to get out of town, 
and see other places, I see IVC as  starter college, but it's not like the rest of the 

world 

4 
Because it is packed with a lot of students so you can't take as many classes 

that you would want to per semester. 

4 
I am unlikely to recommend Imperial Valley College because I believe that 

students should leave the valley, for higher education. 

4 

I feel like if you have the opportunity to experience the life style of a four year 
university you should pursue it also to gain more knowledge and recognition in 
the industry you wish to pursue by having a better reputation from where your 

education is from. 

4 

I have heard many people say the years pile up when you attend. They have 
said it 



Hanover Research | April 2015 

 
© 2015 Hanover Research   15 

LIKELIHOOD TO 

RECOMMEND 
REASONS FOR BEING UNLIKELY TO RECOMMEND IVC 

3 
Trying to get classes is extremely difficult, and many students struggle 

transferring after 2 years. 

2 Because IVC is very packed and not everyone can get into the classes they want. 

2 
I prefer a school that provides 50% experience & 50% classrooms 



Hanover Research | April 2015 

 
© 2015 Hanover Research   16 

ATTENDING IMPERIAL VALLEY COLLEGE 

Figure 9: What Are Your Main Expectations for Your Education at Imperial Valley College? 

 
N=714; Percentages do not sum to 100 because respondents selected all that applied. 
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Figure 10: Which of the Following Factors Would Prevent You from Enrolling at Imperial 
Valley College? 

 
N=444; Percentages do not sum to 100 because respondents selected all that applied. 
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FINANCING A HIGHER EDUCATION 

Figure 11: How Do You Plan to Pay for Your College Education? 

 
N=1,277; Percentages do not sum to 100 because respondents selected all that applied. 
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Figure 15: Race/Ethnicity 

 
N=1,277  
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PROJECT EVALUATION FORM 
 
Hanover Research is committed to providing a work product that meets or exceeds partner 
expectations. In keeping with that goal, we would like to hear your opinions regarding our 
reports. Feedback is critically important and serves as the strongest mechanism by which we 
tailor our research to your organization. When you have had a chance to evaluate this 
report, please take a moment to fill out the following questionnaire. 
 

http://www.hanoverresearch.com/evaluation/index.php
http://www.hanoverresearch.com/evaluation/index.php

