COMMUNITY SURVEY ANALYSIS

Prepared for Imperial Valley College

In the following report, Hanover Research presents the results
of a survey administered to community members in
California’s Imperial Valley region to assess community
members’ perceptions of the College.
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EXECUTIVE SUMMARY AND KEY FINDINGS

INTRODUCTION AND METHODOLOGY

This report presents the findings of a survey administered to community members in
California’s Imperial Valley region. Online and paper versions of the survey were available in
English and Spanish, and Hanover used an email distribution list supplied by the Imperial
Valley College (IVC) Foundation to invite many online participants. In total, the final sample
for the analysis includes 464 respondents.

The survey gathered information about community members’ perceptions of IVC. The
results will help IVC leaders to better understand current perceptions of the College and
factors that influence these opinions, including perceived strengths and opportunity for
improvement.

The Key Findings section of this report highlights insights from an analysis of the survey
results. The Figures and Tables section presents charts of aggregate results for each
question, as well as a selection of coded open-ended responses about why respondents are
likely or unlikely to recommend IVC to prospective students. An accompanying data
supplement includes full aggregated responses, as well as segmented results by
respondents’ connection to the Imperial Valley and their familiarity with IVC."

KEY FINDINGS
FAMILIARITY WITH AND RELATIONSHIP TO IVC

f IVC is well-known among members of the surrounding community, though for
some, this sense of
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PERCEPTIONS OF IVC

f Respondents generally have favorable impressions of IVC, with 48 percent rating
the institution at an eight, nine, or 10 on a zero (very negative) to 10 (very
positive) scale. A slightly smaller group (41%) had neutral to moderately positive
views of IVC, and 11 percent had slightly to strongly negative views. The average
rating was a 7.04.

&IPUE /W Z <Odetall Ratiegd of IVC

Strongly Positive .
(Rating of 8-10) 48%
Neutral to Moderately Positive
. 41%
(Rating of 5-7)
Slightly Negative to Strongly Negative 11%
(Rating of 0-4) 0

0% 10% 20% 30% 40% 50%

N=462

f Most respondents who have been following developments at IVC over the last
three years think that quality has stayed the same or improved. About half (49%)
believe that overall quality has gotten better, and just over one-third of respondents
(35%) think that the institution’s quality has remained the same. Just one in six
respondents (16%) believed that quality has declined.

Figure II: Has your opinion of Imperial Valley College's overall quality changed over
the past three years?

No, the quality has stayed the same _ 35%

Yes, the quality has gotten worse _ 16%

0% 10% 20% 30% 40% 50%

N=255
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f Physical campus/facilities enhancements in particular have contributed to
respondents[ %0 E %o Siljprovep(quality in the last three years. More than
three-quarters (78%) of respondents who have followed developments at the
College over the last three years indicate that IVC has bettered its facilities and
physical campus. Other commonly selected reasons for perceptions of improved

© 2015 Hanover Research



Hanover Research | July 2015

f Community members:

o0 Largely agree that IVC is well-known in Imperial County (87% of all respondents
“agree” or “strongly agree”), that its main campus is conveniently located
(77%), and that “an IVC education is a good value for the cost” (76%). These
themes recur throughout the analysis.

0 Lessoftenagree $Z § ~/s }(( E« }VA v] v3 ]33 v "I(B8W)]v H S]}v
or that class offerings are sufficient to allow for timely degree completion
(30%), a theme that emerges repeatedly as well. In fact, just under half (45%) of
respondents disagreethat enough classes are offered so that students can
graduate on time. In contrast, about one-quarter of respondents do not know
whether IVC offers convenient distance/online education, and another quarter
neither agrees or disagrees with the statement, suggestingting
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f Surveyed community members are generally likely to recommend IVC to someone
considering college. When asked to rate their likelihood of recommending IVC to
others on a zero (very unlikely) to 10 scale (very likely), 59 percent of respondents
chose an eight or higher, indicating a relatively high likelihood of recommending IVC.
Just 10 percent consider themselves unlikely to recommend IVC to others (zero to
four rating). Of this minority, poor preparation for transfer/future studies/the
workforce, difficulty getting into required classes/lengthy time to degree
completion, and concerns about academic quality emerge as top reasons for not
recommending IVC.

INSTITUTIONAL AREAS FOR IMPROVEMENT

f Respondents emphasize a strong need for increasing course offerings and making
more sections of commonly needed courses available. Community members’
responses reiterate a common concern about the difficulty of students getting into
classes and lengthy time-to-graduation. These factors are also cited as reasons that
dissuade respondents from recommending IVC to others.

f Further building on the theme of improving class offerings and graduation rates,
the top three factors cited by all respondents as areas for improvement by IVC are
related to course offerings and graduation. Few respondents recognize a need for
IVC to improve its affordability or physical campus, which were noted as top areas of
improvement in recent years.

Figure V: Selected Responses Regarding Ways to Improve 1VC

Offering more majors/courses that train — 48%
students for skills desired by employers 0

Offering more majors/courses in areas of _ 399
interest to students °

35%

Graduating students on time

Improving the physical campus and

0,
facilities 10%

Improving affordability 9%

11

0% 10% 20% 30% 40% 50%

N=421

© 2015 Hanover Research



Hanover Research | July 2015

FIGURES AND TABLES

RESPONDENT BACKGROUNDS
Figure 1: Which of the following describe you? Please select all that apply.

I live in Imperial County 84%
| used to attend Imperial Valley College
| work at Imperial Valley College

| currently attend Imperial Valley College

| am a business owner in Imperial County

[ work in Imperial County but live outside the

County
0% 20% 40% 60% 80% 100%
N=464
Figure 2: How old are you?
50% -
40% -
33%
30% -
22%
20% - 18%
14%
11%
10% -
2%
0% i T T T T T - 1
18to 25 26to 35 36 to 45 46 to 55 Over 55 Prefer not to
answer
N=462
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PERCEPTIONS OF IVC

Figure 7: On a scale from O (very negative) to 10 (very positive), what is your overall
opinion of Imperial Valley College?

30% -

0
2505 24%

20% - 18%

15% - 13% 13%
10% 11%
10% -
4%

5% 1 3% 3%
1%

0.4% .
oo L m W
2 3

0 1

4 5 6 7 8 9 10

N=462

Figure 8: Has your opinion of Imperial Valley College's overall quality changed over the
past three years?

N=255
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Figure 11: To what extent do you agree or disagree with the following statements about
Imperial Valley College?

Sorted by % Agree +% Strongly Agree

IVCis WeII-knowrr:e ;?;)nrgllmperial County Iﬂ 42% 45%
IVC's main campus is conveniently located. % 45% 32%
An IVC education is a good value for the cost. _ M 39% 37%
" [Tl

IVC provides students with access to extensive

resources to support them (e.g., tutoring, 15% I 9% | 22% 36% 14%
counseling).
IVC prepares students well for the workforce. [8% [ 13% 28% 38% 10%
IVC has a good reputation in the community. ] 19% 27% 34% 14%
IVC offers convenient distance/online
0, 0, 0, 0, (1)
o 26 [ew] 25% 2% 6%
IVC offers enough classes so students can z- ) . . 0
complete a degree in a timely manner. 199 B2 8 B ¢

0% 20% 40% 60% 80% 100%

ODon't know B Strongly disagree O Disagree

O Neither agree nor disagree m Agree W Strongly agree

N=443
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Figure 14:

OVERALL OPINION OF IVC

(0=VERY NEGATIVE,
10=VERY POSITIVE)

In your opinion, how can IVC better serve the community?

SAMPLE RESPONSES

I've always heard how difficult it is to graduate in the normal 2 years due to
inability to get into required classes for graduation. To better serve, | would
suggest get the students in and out with a degree within the time frame other CC
do.

© 2015 Hanover Research

Have better communication with students and community. Try to be be in top
of their academics and faculty. Renew their faculty and their teaching methods.
Try to be more comprehensive with their students. Try to compete and excel
with other community colleges in the state. Try to bring another community
college to the region.

Improve the vocational offerings that have a associates degree tied to them (not
just a certificate). Form better partnerships with the business community to
better prepare students for the jobs that are local, now and in the future.
Educate all staff as to what is actually going on in the business community. |
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OVERALL OPINION OF IVC

(O=VERY NEGATIVE,
10=VERY POSITIVE)

© 2015 Hanover Research

SAMPLE RESPONSES

When my kids attended classes were always full or over-enrolled. This could
possibly be due to enrollment from Mexicali. This needs to be limited to actually
let Valley kids take advantage of a local education. Also, there needs to be more
coordination between IVC and 4 year
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INTEREST IN IVC

Figure 15: Would you consider attending Imperial Valley College for a course or program
in the future?

mYes

= No

N=428

RECOMMENDING IVC

Figure 16: On a scale from 0 to 10, how likely are you to recommend Imperial Valley
College to someone considering college? (O=not at all likely, 10=extremely likely)

30% ~
27%

25% -
21%
20% -

10%
10% - 8%

11%

. 1% 1% 2% 3% 3%
0 0
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Figure 17: Please explain why you are likely to recommend Imperial Valley College.
Among Respondents who Selec8&xrthrough 10

PERCENT

MENTIONING SAMPLE RESPONSES
ATTRIBUTE

X Value of the quality of education for the cost is
Affordability/Value 56% unmatched.
x It's the most affordable choice in the valley.

© 2015 Hanover Research
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Figure 18: Please explain why you are unlikely to recommend Imperial Valley College.
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FACTORS AFFECTING PERCEPTIONS

Figure 19: In your opinion, which are the most important areas in which you would like to
see Imperial Valley College improve? Please select up to three factors.

Offering more majors/courses that train _ 48%
students for skills desired by employers 0
Offering more majors/courses in areas of _ 390
interest to students 0
Graduating students on time _ 35%
Reopening external campuses in El Centro
- I 2
and/or Calexico
Improving quality of academic programs _ 27%
Improving job placement rates |G 2%
Improving quality of academic resources _ 16%
(library, technology, etc.) °
Enhancing student services (tutoring, career _ 15%
services, etc.) 0
Improving the application/enrollment process _ 14%

Improving the physical campus and facilities - 10%

Improving affordability - 9%

Other — 9%

0% 10% 20% 30% 40% 50%

N=421
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COMMUNICATION CHANNELS

Figure 20: How have you heard about Imperial Valley College in the last 12 months?
Please select all that apply.

57%

Email

Social media

Print material (brochures, letters, etc.)
Print advertisement

Billboard

College fair

Radio advertisement

Online search

Shopping mall advertisement
Television advertisement

Other

None of the above 3%

0% 10% 20% 30% 40% 50% 60%

N=420
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Figure 21: What would be your preferred form(s) of communication to receive news about
Imperial Valley College? Please select all that apply.

N=419
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Figure 24: Distribution by Duration Living in Imperial Valley
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Figure 25: Distribution by Employment Status
Employed full-time 67%
Employed part-time 8%
Unemployed 7%
Self-employed 7%
Prefer not to answer 5%
Full-time student, not employed 5%
Stay-at-home parent 1%
O‘I%) 2(I)% 4OI% 6(I)% 80I%
N=414
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Figure 28:
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