Imperial Valley College
Public Relations/Marketing Plan
2014-2017

Introduction
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as a managment function, public relations also encompasses the following:
X Anticipating, analyzing and interpreting public opinion, attitudes and issues that might
impact, for good or ill, the operations and plans of the organization.
x Counseling management at all &g in the organization with regard to policy decisions,
courses of action and communication, taking into account their public ramifications and
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policy. Setting objectives, planning, budgeting, recruiting and training staff, developing
facilities v in short, managing the resources needed to perform all ohtiwe.

Justification of Organized Public Relations Efforts at IVC
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http://www.prsa.org/AboutPRSA/PublicRelationsDefined
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4. Increase visibility, advocacy, and two-way dialogue with the community at large through all
stakeholders.

Goals and Strategies
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IVC’s 2014-2017 Public Relations goals and strategies are to:

Key Strategy:

Key Strategy
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